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01 Introduction
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This style guide defines the standard for visual design and editorial content for Cigna.com. Here, you'll find
a set of rules designed to help maintain consistency throughout the site and provide enough flexibility for
Cigna.com to grow and evolve.

This guide includes brand global elements, description of the grid system, and all the modules suitable for

use throughout the experience. It also provides instructions for expanding the current design system by
adding or modifying different templates modules and page configurations.
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O2BRAND ELEMENTS
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Cigna.com Primary Colors

“PLUM”

C=70 M=100Y=0 K=30
R=98 G=19 B=109
Hex = 62136D

Cigna.com Secondary Colors

“EVERGREEN”

i {0) .\ iy

C=3 M=2Y=2 K=0 C=100 M=90 Y=0 K=45
R=255 G=200 B=46 R=14 G=30 B=99
Hex = FFC82E Hex = OE1EG3

“FUSCHIA”

C=69 M=0 Y=100 K=0
R=84 G=185 B=72
Hex = 2EB135
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C=0 M=58 Y=0 K=0 C=34 M=100 Y=0 K=0
R=248 G=151 B=29 R=184 G=29 B=104
Hex = FF4EQO Hex = B81D8C
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Cigna.com Color Palette

C=100 M=0 Y=0 K=0 C=40 M=0 Y=0 K=0 C=30 M=0 Y=100 K=0 C=5 M=4 Y=100 K=0 C=0 M=21 Y=88 K=0

R=0 G=74 B=239 R=153 G=223 B=249 R=190 G=214 B=0 R=249 G=227 B=0 R=255 G=200 B=46
Hex= #00aeef Hex= #99dff9 Hex= #bed600 Hex= #f9e00 Hex= #ffc82e

C=0 M=58 Y=100 K=0

R=248 G=151 B=29
Hex= #ef8200

C=0 M=100 Y=0 K=0 C=0 M=84 Y=5K=0 C=75 M=67 Y=68 K=90 C=41 M=33 Y=34 K=1 C=6 M=4 Y=4 K=0

R=238 G=0 B=140 R=255 G=126 B=182 R=0 G=0 B=0 R=157 G=157 B=157 R=237 G=237 B=237
Hex= #ec008c Hex= #ff7eb6 Hex= #000000 Hex= #9d9d9d Hex= #ededed
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C=0 M=0 Y=0 K=0
R=255 G=255 B=255
Hex= #fffff

5 samentNltrO ©2013 SapientNitro Corporation

P97



Font Styles

Proxima Nova Bold / Headlines

ABCO123

ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

Proxima Nova Medium / Sub-Headlines

Font List:
Proxima Nova Bold A B < 01 23
Proxima Nova Medium

Arial Regular ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

Arial Regular / Body Copy

ABC0123

ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890
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Cigna.com IFP State Page Photography

Whenever possible, Cigna.com should utilize

appropriate photography to enhance the overall site

experience.
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Cigna.com Portrait Photography

Our imagery is authentic. No models or perfect
people, just real people in real settings doing
real things. Our images should reveal the “true
you” that makes each individual unique.

Choose images that stand apart from clichéd
health care photos and distinguish us from
competitors. This means no staged scenes or
yoga on the beach. Images that are genuine

help our communications feel honest.

It is important that images reflect the vitality and
diversity of our customers. Avoid stereotypical

depictions of gender, age and ethnicity.
Select a single, engaging photograph.

Avoid montages. People do not have to be in

every shot.
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ICONS

lconography is simple, bold, graphic and memorable.
Just like Cigna. In fact, that’s why we like to use it
whenever we can. Using iconography in place of
photography whenever possible is one more way we can
distinguish Cigna from our competitors. lcons are two-
dimensional, flat color with no shading.

When representing people, take care to avoid stylized

figures that feel like our tree of life symbol. Avoid realistic,

silhouetted style people.
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.S Ow
-~ 5 8

s SamentNltro ©2013 SapientNitro Corporation

pg 11



O3GRID & RESPONSIVE DESIGN




Sophisticated layout structures offer more flexibility and enhance the visual experience for visitors. They create
consistency on the page, making it easier for visitors follow and developers to update content. The grid creates a
systematic and consistent rule for placing objects, and creates a visual rhythm that makes it easier for the eye to

scan objects on the page.

The grid structure and page types collectively form the framework of the modular design system.

The grid consists of guides to which type and graphic elements are aligned. The guides imply a fixed column
structure and fixed vertical layout within the columns. Responsive Grid systems allows for the grid and page
elements to shift as the browser is scaled larger or smaller. This allows more content to fill the browser screen.

The presentation template defines the position of modules to form the screen. The top of the master template in
reserved for identity elements, global and secondary navigation, and the bottom is reserved for the footer.
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Web Grid: 960 px wide (content) 1280 px Wide whole thing
Width starting from 75% (Content Area)
1280 px to 960 px o o |
Min 50 px padding
30 px (Column) 10 px (Gutter) 5px (padding)
e Responsive Size | é

| I_I 1 ]

II|IH I

E |
l

: :
: & .
_i
.--

E :
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WEB GLOBAL NAV

FONTS
o Arial Bold 14pt (10px)

H: 960px
12px
12px  padding 24px 14px 14px 14px

15px 19px
e 14pt Arial Bold (10px) — 21px

¥ Cigna t ¥ o

2px 2px 2px
Products & Services - Busingss Sagments - Brokers & Consultants - 3px

2px stroke

WEB GLOBAL NAV DROPDOWNS (NYS)
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WEB GLOBAL FOOTER
FONTS

Arial Bold 19pt (11px)

75px i
Below ——
Last Row E

Arial Bold 15pt (9px)
Proxima Nova Bold 12pt (6px)
Arial Bold 12pt (11px)

Arial Regular 11pt (10px)

Footer Height: 655px
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O4PAGES & MODUALS
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LEVEL ONE PAGES

¥ Cigne

B

@' @ @ 0 e 6 STEE: f‘..&ﬂ.?""'— THIRD Pm:r CIGMA
INVESTOR ~ FOUNDATIONS  INFORMED e L o et i s
IR PR AHD TIVTG AFTANCS v e —— =rmmmr——— — b v s § e e
e S L I—— F— ——

CCMPLETE PRODUCTS i e '
] ALREADY WORKING
il ; - WITH CIGNA?

o e s

— T NEW TO CIGNA?
CITY 4 BRASE BMLAEHS VI e '_I'R‘_'I"_i_‘.'ILIT myCIGMNA.

et

B P s

ABOUT CIGNA

A& W& W FES

BUSINESS

PERSONAL
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LEVEL TWO PAGES

LEVEL TWO NAVIGATION
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LEVEL THREE PAGES
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LEVEL FOUR PAGES
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GUIDED SELL

¥ Cigno | e

e’ & Farrsly Pan « Eeladi are Il natonal P - Offared Thougs Waik = Health & Walness «

i - BalBeibad B F et Pt o ek B

Cigna Plan e-Valuator

FIND THE RIGHT PLAN

Mol s whad fype of medcal covarags youl e keokong for? Make § ey on
yoursas Just angwoer @ fow queshors and the Cigna Plan ovaluatorn will haip
your kendfy ard prioctise the benefis that aie mast smportant i frd a plar al
beesl s your needs, you hesalth you Bestyie and your pocke! book:

| LET'S GET STANTED _

" W g g bl b, | P L R $ T g S o o T

L e e L L

i L Ry RS T T

f O P i W ] pd WS TS IR g |
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WEB MODUALS | HEROS 10p Buffer

FONTS

RULES » MEDICAL & DENTAL

o Proxima Nova Bold 35pt (20px) Each color modual box contains a character count  H:160px — it & modigendit [aborem cuptas aces doiestem ex
. of XXX. XX in the header and xxx in the footer. R e R T .
9 Arial Regular 14pt (8px) The call to action button contains a max count of P

e Proxima Nova Bold 18pt (7px) xxX. Titles and buttons are to be centered with a

Height:
365px

CIGNA |

Responsie £
Min px:

C VIEW INDIVIDUAL & FAMILY PLANST

padding of xxx. Copy left aligned.

i TRl

ResponS|e Area

3 =+ v 3=l o ]
! J B . J % l-. f
i [ o i . -
i i i | | IL L 8
E N i - ! , 4 - 1 T 3 = - =3, - - —
| 'l J e, T :
LY LR | | i - 4 8 g " | - o N
3 ) ! ’ ' - o - 3 - e
s ¥ . » [ 11 |
L ~ . y & 4 - - -
AL PoRL J . Ly P s !
g S ! L " . N | k.
h " L F 1 | J
e - §
a 1 5 ) ¥ 3 - =
! 3 . . ! o >, -
] - i, ) F i . | s e
N e i A . r
1 o 3 - L = .
" & - Fi i e . =
! & ) - .
i g
L o = 1 .- L i [

MEDICAL & DENTAL MEDICARE GO GLOBAL

I woluplis modigendil eborem ouplas aces doieshen ex it voluptis modigendit Laborsm cuples. aoes doleshom sx It veolu piis modigendl Iaborem cupltas. sops dolesiom ex
U wvUPEAE s i gt recas dale lorm cokor afqui voluplale A0S e Quunt Moss doke DM colcr, caqui voluplabe RO i Guunt Peces. Goke Ibeam olce,

| EXPLORE YR OFTIOME VIEW INTERHATIONHAL PLAME

WIEY INMDIVIDVAL & FAMILY PLANS

Width: 960px
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WEB MODUALS | HEROS

FONTS RULES

o Proxima Nova Bold 35pt (40px) All fonts are to be left aligned. Max character count for the 35 pt Proxima

e Arial Regular 14pt (9px)
e Proxima Nova Bold 18pt (7px)

Nova is to be XXX. Description text (arial regular 14pt) is to have a max
character count of XXX. Buttons will follow the “button rules”.

HERO 2

— 180px

(centered)

H: 360px —

30px
e 10px 10px 15px
IJ'I : 20px

5px

Responsie Area Responsie Area
Min px: Min px:
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WEB MODUALS | HEROS

FONTS

Arial Bold 11pt (6px)
Proxima Nova Bold 24pt (16px)
Proxima Nova Bold 51pt (44px)

Arial Bold 16pt (6px)

Proxima Nova Bold 21pt (9px)

HERO 2-B

B A ow Bueincas Eagreanms

RULES

All fonts are to be left aligned. Max character count for the 35 pt Proxima
Nova is to be XXX. Description text (arial regular 14pt) is to have a max
character count of XXX. Buttons will follow the “button rules”.

e RESPONSIVE AREA left Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Vivamus a lorem non magna vestibulum ornare a ferme
ntum tellus Ut ut felis. SHOULD THIS BE WRITTEN OUT?

BU = NESS SEGMENTS .

R

Responsie Area
Min px:

CIGNA | Cigna.com Style Guide

jort to achleve their health goals, C'~aa

ually. We can help them reach their D | potemn

65 px Buffer for
Single Headline

NO ALIKC

"i - 22px
e 5px

—— e = = o e e o e e e e = - - -

]

Responsie Area

Min px:

_5 SapientNitro
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WEB MODUALS | HEROS

FONTS RULES

o Proxima Nova Bold 35pt (44px) All fonts are to be left aligned. Max character count for the 35 pt Proxima
e Arial Regular 14pt (9px) Nova is to be XXX. Description text (arial regular 14pt) is to have a max

character count of XXX. Hero 3 will only have one button and will follow
e Proxima Nova Bold 18pt (10px) the “button rules”.

HERO 3

- 115px

w4 0pX

44 px

e - 28px

E — 35px
: | 30px

Responsie Area
Min px:

CIGNA | Cigna.com Style Guide

Responsie Area
Min px:
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WEB MODUALS | HEROS

FIND HERO 4 EXAMPLE
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WEB MODUALS - PROMOS

FONTS
o Proxima Nova Bold 50pt

e Proxima Nova Bold 32pt

e Arial Regular 14pt

e Proxima Nova Bold 18pt

G Proxima Nova Bold 18pt

PROMO 1B??????
Promo 1 may also be bisected into
2x 480px sections. Material on al

of these is to be centered and all

vertical spacting is the same.

CIGNA | Cigna.com Style Guide

PROMO 1

75px Up to the next modules

w—  YNVESTOR

CGRELATIONS

e're commitied to our customers and

PROMO 2

olswEw OUR REPORTS »

lowering costs.

W/3: 320px

Character Count ? or font reduction?

..FOUN

75px Up to the next modules 160px to center

________________

1
L -

D

?2?px

TIONS INFORMED ...

5px

.. AND.CIVIC AFFAIRS. _: ON REFORM"
Investing in commuajty healt e Health care reform changes will

supports our missi X louch everyona. '

15px 1

LEARN MORE ABOUT FUHDIHGLIﬁ—"xSPX READ RESOURCES AND NEWS » !

Charcter count? :

1

1

W/3: 320px W/3: 320px

Check out our latest Network News for up-to-date informatic
READ THE HEW!"C"TTEII ¥
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WEB MODUALS - ARTICLES

FONTS RULES

c Proxima Nova Bold 32pt (16px) e Proxima Nova Bold 32pt (8px) e Arial Regular 14pt (7px) a Charter count: 9 Charter count:

ARTICLE 2 10px W: 475px

CIGNA NEWSROOM AZITY IN MAINE ENJOYS WINNING

CHna's cadpast commikment I5 o ihe people we sensg. That's tha sacret of our Bangor, Maine inad a Cigna Shared Retuma™ plan. Healllh improved, and 1hs

succegaes. YW share our stoiies, achievements and news with you each day. oty raceven SE00 000 cash back Betier henth s & real windial H: 212px

READ THE STORY » C LEARN HOW IT WORKS »

10px

FUNDING YOUR HEALTH PLAN 1 I]MPROVING EMPLOYEE HEALTH

W put [ogether evenyhing peophs want 1o know aboul s83-funding heaith cans ¥ Sing cosle and other challenges, s had 1o know wihene 1o begin Cur
W buat the myths and open e pléybook so you can ledan e strategies 1\ 2 Zn help siate and lccal governmens creaie welness programs thal work

GET AND SHARE THE REFORT 3 DOWHLOAD THE ROADMAF *
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WEB MODUALS - ARTICLES

FONTS RULES

° Proxima Nova Black 30pt (16px) 0 Center All copy & CTAs

e Arial Regular 16pt (8px) e Character Count Header: XXXX
@ Proxima Nova Black 18pt (8px) € Character Count Body: XXXX

° Character Count CTA: XXXX

16px 16px 312px
ARTICLE 3
AD CARD DETAILS HIGH SCORES IN 2 YILE CLAIMS ONLINE
AMA'S NEW ABI INDEX
245,pL| Our brochure reviews varous |D cards and Read about our results on the 2013 We'll guide you through it.

plan requirements. B . 3 rican Medical Association's National
Health Insurer Report Card.

DAWNLOAD OUR GUICK GUIDE » READ THE STORY »
4 C

W: 960px
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WEB MODUALS - ARTICLES

FONTS RULES

o Proxima Nova Black 30pt “ Center All copy & CTAs

e Arial Regular 16pt a Character Count Header: XXXX
@ Proxima Nova Black 18pt €© Character Count Body: XXXX

o Character Count CTA: XXXX

ARTICLE 4

THISIS A

TITLE

THIS IS ATITLE THIS IS A TITLE
THAT'S 2 LINES Lorem ipsum dolor sit amet,

consecietur adipisicing elif, sed do
eiusmod tempor incididunt ut labore

THIS IS A TITLE
THAT'S 2 LINES

Author or Date or Curation

CALL TO ACTION CALLTO ACTION CALLTO ACTION CALL TO ACTION »
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WEB MODUALS - NEWS

FONTS RULES

Proxima Nova Black 28pt (20px) Left align all copy and CTAs 130px from left side

Arial Regular Italic 11pt (8px) Character Count Header: XXXX

Arial Regular 11pt (8px) Character Count Body: XXXX

Proxima Nova 16pt (8pt) Character Count CTA: XXXX

Proxima Nova 18pt (9pt)

NEWS 2 20px ' [

Snbhead R

THIS IS A TITLE “fHIS IS A TITLE

December 21, 2015 B =zcember 21, 2013
Lorem ipsum dolor sit amet, consactetur adipisicing elit, sed do =rem ipsum dolor sit amet, consactetur adipisicing elit, sed do H: 160 pX
eiusmod tempor incididunt ut labore et dolore magna aligua. UL ~ausmod tempor incididunt ut labore et dolore magna aliqua. Ut
anim ad minim venlam. quls nostrud exercitation ullamco laboris anim ad minim venlam, quis nostrud exercitation ullamco laboris
CALLTO ACTION * D ALLTO ACTION »
I- Maore Stuff »
W: 960px

CIGNA | Cigna.com Style Guide _ﬂSapientNitrd' ©2013 SapientNitro Corporation
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WEB MODUALS - NEWS

FONTS RULES

Proxima Nova Black 28pt (20px) Center align all copy and CTAs

Arial Regular ltalic 11pt (8px) Character Count Header: XXXX

Proxima Nova 16pt (8px) Date Characteristics

Proxima Nova 18pt (9px) Character Count CTA: XXXX

Center Graphic

20px 20px
NEWS 3

3 > °

THIS IS A TITLE :THIS IS A TITLE THIS IS A TITLE

December 21, 2013 December 21, 2013 B 3 December 21, 2013

CALLTO ACTION 4 ALLTO ACTION » CALL TO ACTION » c

W: 960px
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WEB MODUALS - NEWS

NEWS 4

THIS IS A TITLE

Author or Date or Durafion

CALL TO ACTION »
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Cigna offers service in 150 languages and local expertise.
INTERNAT'ONAL EMPLO?ERS Review International services for your global employees

Governments can experience better health and lower costs.
GOVERNM ENT EM PLO?ERS Learn more about our flexible offenngs

| WANT TO: FIND ADOCTOR | FIND FORMS | GO TO CIGNA ACCESS | BECOME A BROKER
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WEB MODUALS - CAROUSELS

CAROUSEL 1

B Rl il . el el i B O R Pl el R P Bl e e MR e e T LT P EN ey [}

MASTER
HEALTH € g

REFORM

Vg hawe infarmation o help you, ‘

CAROUSEL 2

Videos for Emplovers & Organizations

Our Custamer Website

You're ane of @ kind

A S0 LT Ve P 2t Tanedi

Ty
i|-_'| e Croratio Aol _':.'-'|T| =
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RAIL MODULES

10px
10px
10px
FONTS (PADDING) 210px 10px 15p% 30px
. 25px
o Proxima Nova Bold 22pt 10px IJ_l 8o p
PADDING
e Proxima Nova Bold 16pt ( ! |J'| 25px
25px
Proxima Nova Bold 15pt T+ 10px
L 125px ~TRY OUR 5px 25px
e Proxima Nova Bold 28pt FL‘H E'“A.LUATEE I
16px
G Arial Regular 12pt B 4ELP ME FIND INSURANCE » .
pX FINANCIAL ASSISTANCE
G Proxima Nova Bold 18pt L e T CALCULATOR
Lorem Ipsum Dolor Set Amet dolor hea
e Proxima Nova Bold 16pt I OIAT“\'E AM EHIEA-HEI'II 5pX nonummy iso holfg thares ipsum chono
: AMERICAN IHEIEHE_ 6 asos logos dolor.
110px 4 FOR DETAILS AND PRICTHG ON P DO | QUALIFY? »
' @14 FLANS, PLEASETALL pX
: SO9-G09-5050
: - 16pX
10px L. _ _ o ________ .
pX
!  Q@UNDERSTAND 5ox
70px - 2014 PLANS 140px
: QL:::HEM IPSUM DEIL-D4|H SET ¥ 12px
10px L L T F 12px
(PADDING) 8px
10px —

(PADDING)
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RAIL MODULES

FONTS 30px

19-5%1‘iZeQx:- ans 1 OpX

6 PLAN
1 Oﬁx anation of whai

Arial Bold 25pt T S 8 e :.:.-,.:.,%frgg,px
IJ'I = = 1opx IJ'I

Arial Regular 12pt

Proxima Nova Bold 17pt

e ARBEXPLANS
7 10px
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